UK Audience’s Perspectives on Overseas Digital Media Art
Expressing Chinese Festival Themes

Introduction: This report aims to analyze British audiences perceptions of
Chinese festival themes expressed in overseas digital media art. With the
advancement of globalization, cultural exchanges have become increasingly
frequent, and digital media art, as a new form of expression, has become an
important channel for disseminating traditional Chinese culture. Through this
survey, we hope to understand the acceptance level, depth of impression, and
views on the cultural dissemination effects of these works among British
audiences. The survey results show that most respondents have a positive
attitude towards the Chinese festival themes presented in overseas digital media
art, recognizing their high performance in creativity, visual effects, and cultural
connotations. Respondents generally believe that these works have played a good
role in spreading Chinese culture, although there are still certain challenges in
handling cultural differences. Overall, this survey provides valuable insights and
references for further promoting the dissemination of Chinese culture on the
international stage.

Question 1 Gender [Multiple Choice Question]

Analysis Conclusion: According to the data table, the proportion of female
participants (51.9%) is slightly higher than that of male participants (48.1%),
indicating a relatively balanced gender distribution in this sample, but with slightly
higher participation from women. It is recommended to consider the needs and
preferences of female participants in future surveys or activities to further increase
participation and satisfaction. At the same time, explore the reasons for the reduced
number of male participants so that corresponding strategies can be developed in
future activities to attract more men to participate.
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Question 2 Age [Multiple Choice]

Analysis Conclusion: According to the data analysis, the age distribution of
participants is mainly concentrated between 31 and 40 years old, accounting for
37.97%, followed by those aged 26 to 30, at 29.11%. The proportions of young
people aged 15 to 20 and 21 to 25 are relatively low, at 5.06% and 10.13%,
respectively. Additionally, there are no participants in the age group of 51 and above,
indicating a lack of representation in this demographic. In response to this age
distribution, it is recommended that future activities or surveys consider increasing
appeal to younger groups (15 to 25 years old), such as through social media
promotion, offering relevant incentives, or designing content that aligns with the
interests of young people, to enhance their participation. At the same time, attention
should also be paid to the needs of the core age group of 31 to 40 years old, ensuring
their needs are met to maintain their enthusiasm for participation.
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Question 3 Education Level [Multiple Choice Question]

Analysis Conclusion: The data shows a noticeable skew in the educational
distribution of respondents. Those with a masters degree or higher (including
postgraduates and doctoral students) account for 72.15%, indicating a high overall



educational level among respondents. Specifically, the proportion of postgraduates is
the highest at 50.63%, while those with an undergraduate degree make up 25.32%,
suggesting that individuals with a bachelors degree or higher form the majority.
However, only 2.53% of respondents have an associate degree, and no one chose a
high school education or below, which may reflect a sample selection bias towards
highly educated groups. Such results could affect the representativeness of the data
and the breadth of the analysis. Improvement Suggestions: 1.

In future surveys, it is recommended to expand the sample size to include more
groups with different levels of education in order to improve the representativeness of
the data. 2.

In combination with the distribution of education level, more targeted survey
questions are designed for respondents with different educational levels, so as to
analyze the influence of each level of education background on other variables in
depth. 3.

If the goal is to understand the characteristics of a broader group, consider adjusting
sample selection to ensure that respondents at all levels of education are represented
in proportion.
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Question 4 Occupation [Multiple Choice]

Analysis Conclusion: According to the data table, the majority of participants have a
profession labeled as "Employed," accounting for 77.22%. The second most common
is "Student," at 15.19%, followed by "Freelance" and "Retired," which account for
5.06% and 2.53%, respectively. Notably, no participants chose the option "Other."
From the data, it is evident that employed individuals make up the majority of
respondents, suggesting that this group has a certain economic foundation and level of
social participation. However, the proportion of students is relatively low, which may
affect the representation of young peoples voices and needs. Improvement
Suggestions: 1.



For the "Student" group, it is possible to consider increasing relevant investigation
and feedback channels to better understand their needs and opinions. 2.

For the "Freelance" and "Retired" groups, it is recommended to conduct a more in-
depth analysis of their specific needs and challenges so as to provide more targeted
support. 3.

Consider adding more career options in future surveys, especially for the "Other"
category, and encourage participants to provide more information so that a more
comprehensive understanding of the distribution of respondents careers can be
achieved.
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Question 5 Have you watched digital media art expressing Chinese festival themes
overseas before?  [single choice]

Analysis Conclusion: According to the data table, all participants (100%) indicated
that they have watched digital media art expressing Chinese festival themes,
indicating a very high level of attention and acceptance of this topic. Since no one
chose "no," this may reflect the effectiveness and influence of digital media art in
overseas dissemination. Improvement Suggestions: Although the current data shows
that participants have a very high acceptance of digital media art, to further enhance
its impact, the following points can be considered: 1.

Add more diverse art forms and expressions to attract audiences from different
cultural backgrounds.

Strengthen the integration with local culture, design more local characteristic festival
theme works, enhance the sense of resonance. 3.

Organize online and offline interactive activities to encourage viewers to share their
viewing experience and increase the sense of participation and communication effect.
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Question 6 If you have watched, please briefly describe the type of works you viewed
[multiple choice]

Analysis Conclusion: According to the data analysis, the majority of respondents
watched "Installation art," accounting for 59.49%, indicating the popularity of this art
form among viewers. "Animation" came in second with 37.97%. The viewing ratio
for "[t£34" was only 2.53%, suggesting extremely low attention to this type of work.
Improvement Suggestions: 1.

For the "Installation art" type, you can consider adding related exhibitions and
activities to further attract the interest of the audience. 2.

As for "Animation", although it has attracted high attention, there is still room for
improvement. It can attract more audiences through publicity and promotion activities.
For "IT£34", it is recommended to analyze its content and presentation form, find out
the reasons why the audience is not interested, and may need to adjust its presentation
or content to improve its appeal.
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Question 7 In which aspects did the overseas digital media art expressing Chinese
festival themes leave a deep impression on you?|single choice]



Analysis Conclusion: In the impression of overseas digital media art expressing
Chinese festival themes, the most prominent aspect is "innovative creativity,"
accounting for 34.18%, indicating a high recognition of innovation and uniqueness
among respondents. The second most important aspect is "cultural connotation," at
32.91%, reflecting the importance placed on the cultural value and background
embedded in the works. Following closely is "emotional resonance," at 24.05%,
suggesting that respondents also value the ability of works to evoke emotional
responses. However, "visual impact" ranks relatively low, at only 8.86%, possibly
indicating that respondents pay less attention to visual impact compared to other
aspects. Improvement Suggestions: To enhance the influence of overseas digital
media art in expressing Chinese festival themes, it is recommended that creators
maintain creativity and cultural depth while enhancing the visual impact to attract
more audience attention. Additionally, exploring how to better stimulate emotional
resonance can lead to deeper experiences for viewers both visually and emotionally.
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Question 8 How do you think these works have played a role in spreading Chinese
culture?[single choice]

Analysis Conclusion: According to the results of the data table, most respondents

have a positive attitude towards the role these works play in spreading Chinese culture.
Among them, 55.7% of respondents rated them as "very good," while 43.04% found
them "good." A total of 98.74% gave positive evaluations, indicating high recognition
of the works. Only 1.27% rated their role as "average," and no one chose "poor." The
data shows that respondents evaluations of the works are very positive, suggesting

that these works have achieved significant success in spreading Chinese culture.
However, a few respondents remain neutral, indicating potential room for
improvement in certain areas. Improvement Suggestions: 1.

In-depth investigation was conducted on respondents who held an "average" attitude
to understand their specific views and suggestions, so as to improve the influence of



the work in a targeted way. 2.

Strengthen the publicity and promotion of works, especially among young people, and
use emerging platforms such as social media to expand their influence.

Consider increasing the exchange and cooperation with international culture, further
enhance the diversity and appeal of works, so as to better spread Chinese culture.

Poor: 0%,
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Good : 43.04%
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Question 9 How do you think overseas digital media art expressing Chinese festival
themes handles cultural differences?[single choice]

Analysis Conclusion: According to the survey results, over 60% of respondents
(31.65% + 30.38%) believe that overseas digital media art performs well or fairly well
in expressing Chinese festival themes, effectively conveying cultural characteristics
while moderately considering the acceptance of overseas audiences. However,
29.11% of respondents think that cultural differences make certain content difficult
for overseas audiences to fully understand, indicating that there are still some
understanding barriers. Only 8.86% of respondents believe that cultural differences
lead to significant misunderstandings, suggesting that most respondents have a
relatively high acceptance of the works. Improvement Suggestions: To further
enhance the understanding and acceptance of Chinese festival-themed digital media
art by overseas audiences, it is recommended that creators include more cultural
background information in their works, such as multilingual explanations,
accompanying cultural introduction materials, or interactive elements, to help viewers
better understand the cultural connotations of the works. Additionally, collaborations
with overseas cultural institutions or artists can be considered for cultural exchange
and feedback, allowing for better adjustments to the content to align more closely
with the cultural perceptions of the target audience.
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@ Very well, it accurately conveys the cultural characteristics of Chinese festivals while considering the acceptance of overse:
@ Good, most cultural elements are appropriately expressed, but occasionally there are understanding barriers

Average, cultural differences make some content difficult for overseas audiences to fully understand
@ Poor, significant cultural differences lead to misunderstandings when the works are spread overseas

The survey concluded that the participants were predominantly female (51.9%),
with ages ranging from 26 to 40 (67.08%). The majority had a postgraduate
education or higher (72.15%), and most were employed (77.22%). All
respondents reported having viewed overseas digital media art works that
expressed Chinese festival themes. Among the types of works they watched,
installation art (59.49%) and animation (37.97%) were the most popular.
Respondents impressions of these works mainly focused on their creativity and
novelty (34.18%) and cultural depth (32.91%), followed by emotional resonance
(24.05%) and visual impact (8.86%). Regarding the role of these works in
promoting Chinese culture, the vast majority of participants gave positive
evaluations, with 55.7% considering the effect very good and 43.04% considering
it good. Concerning the handling of cultural differences, 31.65% believed the
works effectively conveyed the cultural characteristics of Chinese festivals while
considering the acceptance of overseas audiences; 30.38% thought most cultural
elements were appropriately represented but occasionally encountered
comprehension barriers. Overall, respondents held a positive attitude toward
overseas digital media art works that expressed Chinese festival themes, praising
their performance in promoting Chinese culture and handling cultural
differences.
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@ Very well, it accurately conveys the cultural characteristics of Chinese festivals while considering the acceptance of overse:
@ Good, most cultural elements are appropriately expressed, but occasionally there are understanding barriers

Average, cultural differences make some content difficult for overseas audiences to fully understand
@ Poor, significant cultural differences lead to misunderstandings when the works are spread overseas
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